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Business model innovation as lever of organizational sustainability and social growth: 

Enhancing firms’ competitiveness by developing knowledge and tools for entrepreneurial 

ecology 

Topic description 

Business models are considered to be holistic, systemic approaches of analyzing and describing the ways and means by 

which organizations operate. Indeed, they often represent an activity-centred framework of firm dynamics with their 

internal and external stakeholders (Zott et al., 2011; Zott and Amit, 2008) and define an organization’s core value 

proposition. Consequently, business models should not be deemed as simply an organization’s operational strategy. 

Instead, they are designed as tools for decoding, understanding, and effectively communicating a strategy both within 

an organization as well as across its core value system. As a result, business models constitute both the core and driver 

of a firm's’ strategy. These interactions between strategy and business models enable external observers to understand 

a firm’s strategy by looking at its business model, as it reflects the operational strategy of an organization. In particular, 

the business model reflects the architecture of an organization to accomplish a specific purpose, usually value creation. 

In addition, business models enable value unlocking, capturing and leveraging, which are considered as core elements of 

the current and emerging state of the art in relation to organization science, theory, policy and practice matters 

(Carayannis, Sindakis, and Walter, 2015). 

On the other hand, technologies as such do not have a specific value. Their value is determined by the business 

models used to bring them to a market. The return on investments in technology and process development therefore 

depends not only on the overall framework conditions for innovation and entrepreneurship, but also on effective 

business models. However, many organizations, whether large or small and medium sized, lack awareness and tools to 

innovate their business models.  Against this background, the challenge addressed by this topic is to facilitate innovation 

in business models and allow a maximum number of companies to innovate their business models. 

This topic will advance current understanding and awareness of business model innovation. It will produce new 

knowledge on business model innovation which will enhance firms’ competitiveness and help address social challenges. 

Companies, including SMEs, will examine and change their business models, adopting solutions that increase their 

competitiveness. The impact will also be an increase of the attractiveness of the business environment for innovators 

and a contribution to the overall objectives of entrepreneurial ecology. At company level, it will help companies to 

develop new or strengthen existing business models and thus grow in terms of jobs and turnover. 

 

Scope 

A business model describes how a company communicates, creates, delivers and captures value out of a value 

proposition. Current thinking summarizes the functions of business models as: articulating the value created for users by 

the offering; identifying a market segment; defining the structure of the value chain required and the position of the 
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firm in this value chain; formulating the competitive strategy. 

Innovation in business models mainly comes from new activities (content), new linkages between activities 

(structure) new markets (context) and/or new partners (governance). Inspiration for business model innovation (BMI) 

can come, for instance, from business models developed in other business sectors (transfer) or from analyses of 

patterns in business models (system). Open innovation, emerging collaborative business models and new partnership 

mechanisms also mean innovation in business models for SMEs and bigger companies. Further research is needed on 

business model innovation and the successful implementation of business models. Within the scope of this research is to 

explore the ways by which new knowledge is created and investigate access to this knowledge and the capacity of 

companies to adjust their existing business models. The focus in addressing the specific challenge is therefore, with 

equal weight, on the following four dimensions: 

 advancing existing knowledge about business model innovation, e.g. by identifying patterns, exploring 

management structures, analysing the potential of transfer across sectors and member states; 

 making this knowledge easily accessible; 

 developing mechanisms how to adjust the knowledge to individual companies, and 

 reaching out, possibly via existing channels, to a maximum number of companies. 

Different models of ownership and different management structures, including those that make use of employee 

involvement and emphasise workplace innovation, are within the scope of this topic. Due attention should be given to 

the gender dimension in developing business models and multi-disciplinarity, as well as to the broader social and 

environmental aspects of business model development and implementation. Specific sectors can be targeted as long as 

the transfer of business models across sectors is included in the approach. The aim is to turn into a self-sustainable 

platform after the end of this research. 

 

Strategic objective 

This project aims to support SMEs in realising their potential through enhancing awareness and providing interventions 

which facilitate business model design and innovation, creating and capturing value both for their own operations, but 

also for an entrepreneurial ecological system of business coopetition. 

 

Project objectives 

This study aims to show how business model innovation can be used to overcome industrial challenges (i.e. non-

renewable resource consumption, ecosystem degradation, pollution, etc.) as well as explore opportunities for 

sustainable development, while addressing social issues (environmental sustainability, economic sustainability, and 

social sustainability), partly by moving from a business model focused on the trade of goods to a business model focused 

on the trade of tasks: by combining digital and physical infrastructures, or by turning products into services. It also plans 
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to address how organizational sustainability can be achieved with business model innovation and examine the role of 

organizational design, governance, and stakeholders (e.g. suppliers, customers, competitors, society) in the innovation 

process. Moreover, the ways by which organizational performance is influenced by different business models is also 

explored, aiming to shed light to this theoretical gap. Additionally, this project aims to build on existing work on 

coopetition and entrepreneurial networks to develop a model for coopetitive innovation in entrepreneurial contexts.  

 

Methodological approach 

This research aims to explore the ways and means by which firms create new knowledge and innovate, leveraging their 

internal capabilities and resources (Zott and Amit, 2010). This study also plans to investigate the potential access points 

to this knowledge, as well as analyse the capacity of companies to transform their existing business models, following 

the dynamics of the industry, environment, society, etc. 

In addition, this research aims to focus on the benefits of business model innovation and present novel ways and 

means with which organizations utilise their value proposition in order to: create, capture, deliver, and communicate 

value as well as gain competitive advantages by identifying new market segments and by overcoming commoditization 

challenges. This project will explore the diverse models of ownership and management structures, including (but not 

limited to) those that apply employee involvement and emphasise on workplace innovation. In particular, the gender 

dimension in developing business models will be further examined, studying the characteristics and the benefits of 

genders in business model innovation. In addition, the research team will examine the concept of Business models in 

New Global Markets. This will be achieved by field research, including a number of surveys in vertical markets, such as 

environment / green tech, biotechnology and renewable energy, healthcare, tourism, chemicals, food and beverages, 

textiles and clothing. Furthermore, the cooperation and coopetition dynamics between teams, units, and firms will be 

explored, focusing on the multidisciplinarity aspects of this concept. The impact of universities, society, and 

environment on business model development and implementation will also be explored. What is more, the importance 

and role of technology transfer agents as actors that transform scientific knowledge into marketable innovative products 

will be investigated and highlighted in this project. Finally, this study aims to analyse when, how and why 

entrepreneurial actors develop cooperative and/or competitive relationships, investigating the dynamics supporting 

entrepreneurial activities as well as the process of value creation in entrepreneurial ecology. 

 

Expected impact 

To date, the business model is a poorly understood construct (Teece, 2010) which lacks theoretical and empirical 

foundation (Bock et al., 2010; Zott et al., 2011; Schneider and Spieth, 2013). This project aims to contribute to this 

discourse by studying and presenting ways and means by which organizational sustainability is achieved through BMI. 

This project will identify and illustrate how the adoption or combination of different business models can influence 

organizational performance. Furthermore, we will examine the role of organizational design, strategies, governance, and 
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context in the process of implementing BMI. This will lead to both ‘place based’ and ‘sector based’ recommendations in 

relation to business model innovation. In addition, we will further develop knowledge and understanding of the value of 

knowledge transfer and business systems within entrepreneurial clusters and their impact on BMI and organizational 

sustainability. In this regard, we will employ the resource-based view of the firm and knowledge-based innovation to 

provide a new coopetition perspective on entrepreneurial clusters. It is anticipated that a model for coopetitive 

innovation in entrepreneurial clusters settings will be developed, by exploring the development and evolution 

opportunities of entrepreneurial clusters involved in coopetition dynamics. This model will be embedded into the wider 

entrepreneurial ecosystem theory, in which entrepreneurial clusters co-creation is highly dependent of knowledge 

creation and knowledge capture opportunities as seedbed for innovation. Furthermore, we will provide additional 

insights on the role of coopetition and, more specifically, on how strengthening the coevolution of coopetitive-based 

mechanisms helps entrepreneurs and business systems to foster superior innovation emergence and performance. 

 

Possible work packages 

The work packages of the project are the following: 

1. Advance existing knowledge about business model innovation 

a. Critically review the existing literature on business models and business model innovation, with the aim 

of applying and adapting the different elements of business model into the context of organizational 

sustainability; 

b. Study and present how organizational sustainability is achieved through BMI; 

c. Examine the role of organizational design, strategy, governance, and context in the process of 

implementing BMI. In addition, indicate how the adoption or combination of different business models 

influence organizational performance; 

d. Explore, discuss, and present the importance of knowledge transfer and business systems within 

entrepreneurial clusters and their impact on BMI and organizational sustainability; 

e. Investigate the role and dynamics of coopetition and, more specifically, how strengthening the 

coevolution of coopetitive-based mechanisms helps entrepreneurs and business systems to foster 

superior innovation emergence and performance; 

f. Develop a model for coopetitive innovation in entrepreneurial clusters settings, by exploring the 

development and evolution opportunities of entrepreneurial clusters involved in coopetition dynamics. 

g. Review and assess concepts and tools for business model innovation in the start-up setting and evaluate 

their potential to be transferred to the context of established corporations, adjust, elaborate and 

transfer these models to established corporations. 

2. Material Dissemination: Material will be disseminated through appropriate communication vehicles in order to 

ensure a proper fit between the projects outcomes (return-on-experience presentations, lessons learned, 
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recommendations, research publications) and the targeted SMEs organizations. The diffusion channels will be 

used in a complementary and iterative manner to ensure a maximum outreach at all levels. The interplay 

between each of the information spreading vehicles is critical to generate and reinforce impact on an uttermost 

number of SMEs. 
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PROFESSIONAL SUMMARY 

Results-oriented academic and researcher with a strong work ethic and a commitment to excellence in teaching. Skilfully 

manages lectures and promotes open classroom discussions by using cutting-edge learning technology and strategies. Seeks 

a challenging role as a Faculty in Business and Management fields. 

ACADEMIC & TEACHING EXPERIENCE 

Assistant Professor of Management                     2016 - Current 

American University in Dubai – School of Business - Dubai, United Arab Emirates 

 Deliver lectures for introductory and upper level courses in Management, Strategy, and International Business 

 Undertake research in innovation, entrepreneurship, organizational sustainability, and customer satisfaction 

 Participate in professional development activities which fulfils the university’s requirements for achieving and 

maintaining specialized accreditation (e.g. AACSB Standard) 

Academic Manager                        2015 - Current 

University of Roehampton London – Laureate Online Education – London, United Kingdom 

 Supervise the day-to-day class delivery and performance improvement of teaching delivery, through the 

management, development, and engagement of the online faculty. 

 Work with the faculty community to identify ways to secure engagement and commitment of the faculty members 

 Maintain the University of Roehampton Online Centre for Faculty Excellence pages and the use of this area to 

maintain a strong academic community. 

Laureate Online Faculty Member / Mentor                    2014 - Current 

University of Roehampton London – Laureate Online Education – London, United Kingdom 

 Teach introductory and upper level courses in Strategy and Innovation, Innovative Technologies, Learning and 

Leading in a Dynamic Era, and Marketing and Brand Management  

 Organise online synchronous and asynchronous sessions using Blackboard and Adobe Connect, and encourage 

students to engage in shared activities, addressing content-specific queries 

 Advise research-track students, and explore opportunities for conferences’ participation and publications 

 Provide support and guidance to new faculty members, as well as assess and provide feedback on the work of the 

new faculty using an evaluation process that is developmental in approach. 

Online Faculty Member - Design Thinking                    2015 - Current 

NewSchool of Architecture & Design – San Diego, California 

 Promote and facilitate student success by creating an active and collaborative online educational environment 

conducive to student involvement. 

 Make use of e-learning tools (i.e. Blackboard & Frontier) to enhance the teaching delivery 

 Provide constructive and individualized formative and summative feedback to the students throughout and at the 

end of the modules respectively.  

Visiting Professor                        2015 - Current 

Helsinki School of Business – Helsinki, Finland 

 Write course materials such as syllabi, homework assignments, and handouts  

 Create and deliver online courses in Marketing Planning using Moodle and Adobe Connect, and other online 

teaching platforms 

 Foster students’ commitment to lifelong learning by connecting course materials to broader themes and current 

events. 

Assistant Professor of Innovation Management              2012 - 2015 

Bangkok University – Institute for Knowledge & Innovation Southeast Asia – Bangkok, Thailand 

 Delivered on-campus and online lectures for MBA and Ph.D. students in Innovation Management, 

Entrepreneurship, Strategic Management, and Strategic Marketing 

 Supervised research dissertations, and PhD theses 

 Designed and developed new postgraduate programmes and curricula as well as series of executive education 

courses, workshops, and fellow programmes for students and entrepreneurs 

 Wrote 3 grants per academic year, bringing in $250,000 in support for the Knowledge and Innovation Management 

Research program 

Associate Lecturer in Marketing, Entrepreneurship, and Innovation           2010 - 2012 

Royal Holloway, University of London – School of Management – Surrey, United Kingdom 

 Developed and delivered engaging lectures and tutorials to undergraduate and graduate students 

 Used role-playing, simulations, team exercises, group discussions, videos, and lectures to instruct participants in a 

variety of ways 

 Guide students in using technology to support educational research. 

Sheikh Zayed Rd, Dubai, United Arab Emirates, P.O. Box 28282  C: 014438531090  ssindakis@aud.edu  

http://ssindakis.branded.me/ 

STAVROS SINDAKIS 

mailto:ssindakis@aud.edu
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EDUCATION 

Ph.D.: Strategy, Enterprise & Innovation                2015 

University of Portsmouth – Portsmouth, United Kingdom 

Thesis: “Corporate venturing dynamics and patient involvement in service innovation: An exploratory study of private sector 

hospitals in Northern Greece” 

M.Phil.: Strategy, Enterprise & Innovation               2013 

University of Portsmouth – Portsmouth, United Kingdom 

Thesis: “Corporate venturing and customer driven innovation in the mental healthcare market: The case of Euromedica Group” 

MBA: Strategic Management & Entrepreneurship              2006 

Kingston University – Kingston upon Thames, United Kingdom 

Dissertation: “The role and the importance of creativity and innovation in the preparation of strategic programmes. The case of 

G - Hotels Group” 

Bachelor of Arts: Public Relations & Communication              2004 

Technological Educational Institute of Western Macedonia – Kastoria, Greece 

CERTIFICATIONS 

Laureate Faculty Development – Certified Online Courses             2015 

 Faculty Mentor 

 Laureate Faculty in the 21st Century 

 Student Readiness 

ALISON – Certified Online Courses                2015 

 Diploma in Teaching Skills for Educators 

 Certification in Motivating Students to Learn 

University of Portsmouth – Department for Curriculum and Quality Enhancement         2008 

 Postgraduates as Teachers, Tutors, and Demonstrators programme: Participated in classes exploring pedagogical 

issues and educational policies; Teaching observed by instructor and favourably reviewed 

EDITORIAL & PEER – REVIEW MEMBERSHIPS 

Senior Associate Editor 

 IGI Global International Journal of Social Ecology & Sustainable Development (IJSESD) 

 Springer Journal of the Knowledge Economy (JKEC) 

 Springer Journal of Technology, Innovation & Education (TIE) 

 Springer Journal of Innovation & Entrepreneurship (JIE) 

Peer reviewer 

 74th & 75th Annual Meeting of the Academy of Management (AoM2015) 

 Wiley Strategic Entrepreneurship Journal (SEJ) 

 Learning Organization: The International Journal of Critical Studies in Organizational Learning 

 Competitiveness Review 

 International Journal of Business Innovation and Research (IJBIR) 

 Journal of General Management (JGM) 

 International Journal of Qualitative Research in Services (IJQRS) 

ACADEMIC ACHIEVEMENTS 

Curriculum Design & Interactive Learning 

 Designed, developed and implemented daily lessons for 60 students 

 Employ group discussions and shared activities techniques to encourage student learning and build community 

within the classroom 

 Introduce and encourage debate-style classroom setting to increase student active participation and critical thinking 

Curriculum Development 

 Tailor educational curriculum to students with range of learning styles, disabilities, strengths, and weaknesses. 

Developed innovative semester lesson plans and practical application exercises for classroom, reversing scores on 

Management Science tests from 65% avg. to 87% avg. 

 Developed 2 new upper-division courses in first 3 years of teaching 

 Receive above-average teaching performance evaluations in all categories every semester 

Technology Integration 

 Participated in technology training courses and trained colleagues in new technology concepts and practices 

applicable for the classroom 

Presentations & Publications 

 Keynote Addresses: Sindakis, S. (2015, 2014). Digi.travel Conference, Athens, Greece; Sindakis, S. (2013). Concluding 

Remarks - International Conference on Management, Leadership, and Governance – ICMLG 2013, Bangkok, 

Thailand. 



3 
 

 Publications: 4 books; 23 conference papers & presentations; 14 peer-reviewed journal articles (cf. details in 

publication list attached); Professional Development Workshop (PDW), Organiser and Facilitator, 74th Annual 

Meeting of the Academy of Management 2014; Member of Scientific Committee of IKMAP2014; Track Organiser and 

Facilitator, EURAM2016. 

SKILLS

 Creative questioning and critical thinking 

 Creative instruction style and learning strategies 

 Student-centered learning and motivation 

 Best practices in on-line instruction and e-learning 

programs 

 Positive reinforcement 

 Clear communicator of complex ideas 

ACADEMIC AWARDS & DISTINCTIONS 

Who's Who in the World® 2016 (33rd Edition) – Marquis Who's Who®           2016 

Best Innovation Management Paper Award Grant – University of Portsmouth          2012 

 Research Paper: "Utilising innovation and corporate entrepreneurship to develop new services for the mental health care 

market: The development of a conceptual framework" 

AFFILIATIONS 

The Institute of Enterprise and Entrepreneurs - Sector Skills Body for Enterprise (SFEDI), UK, Full Member (MIoEE) 

Enterprise Mentor - Personal and professional business mentoring in: - Business planning and development; Service 

Innovation & design - Marketing strategy & research; Customer orientation - Exploration and exploitation of 

entrepreneurial opportunities. 
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