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Abstract

We investigate the impact of media exposure on household inflation expectations in a
high-inflation environment, focusing on the role of prime-time television news. Utilizing
new micro panel data from Turkey, we analyze how inflation coverage in television news
influence formation of household inflation expectations. Our preliminary findings reveal
a polarization in inflation coverage by TV channels based on their ideological distance
from the incumbent government. Viewers generally choose TV channels that match
their own political affiliation, thus polarizing news consumption. For identification, we
address the endogeneity in matching between individuals and TV channels by fixing
the channel choice over time and exploiting the within-individual variation in news
exposure. More frequent TV coverage of inflation causes inflation expectations to rise,
with primarily politically neutral channels driving the effect. In ongoing work, we are
conducting a randomized control trial (RCT) to study channels mediating the effect
and to disentangle between the strength of individuals’ priors and the perception of
differential bias across TV channels as potential drivers of the heterogeneity in our
main results.

JEL classification: D84, E31, E52, E58, L8&2

Keywords: Inflation; Expectations; Media; Polarization.

*Selva Demiralp (sdemiralp@ku.edu.tr): Ko¢ University; Orkun Saka (o.saka@citystgeorges.ac.uk): City
St George’s, University of London; London School of Economics (LSE) & CESifo; Michael Weber (we-
ber366@purdue.edu): Purdue University Daniels School of Business; CEPR & NBER. All remaining errors
are ours.



Extended Abstract

Does the “polarization of reality”—a la Alesina, Miano, and Stantcheva (2020)—also apply
to TV channels and how they cover the inflation for the same economy? How does prime-
time television news influence the formation of inflation expectations? These questions are
particularly crucial in an environment in which inflation is high and volatile and inflation
expectations are unanchored, making them highly responsive to policy decisions, news cov-
erage, and broader sentiment shifts. Given that inflation expectations play a fundamental
role in shaping actual inflation outcomes, understanding their determinants is essential for
central banks and economic decision-makers.

We focus on Turkey, a high-inflation emerging market where both inflation expectations
are volatile and the media landscape is politically polarized. Such polarization can amplify
existing biases among households, contributing to divergent inflation expectations across the
population. To test this hypothesis, we first categorize major TV channels in Turkey into
three groups via the help of a large language model: government-friendly, neutral and oppo-
sition leaning. By using web-scraped data on prime-time news videos (and the accompanying
transcripts) from YouTube and Dailymotion, we then measure the monthly frequency with
which each of these channels covers inflation in its news and confirm that the coverage is
politically polarized. In other words, opposition channels mention inflation most frequently
and government-friendly channels the least.

We then introduce a new monthly panel survey from Turkey that measures not only
inflation expectations of a representative sample of individuals but also their voting behaviors
and media preferences for news consumption. Here we confirm that individuals’ choices of
TV channels are strongly linked to their political affiliation, which means news consumption
itself becomes polarized as government-party voters get minimal exposure to inflation news
on their preferred TV channels, whereas the opposite holds for supporters of the opposition
party. However, such polarization of news consumption would only translate into polarization
of inflation expectations if media coverage can change viewers’ minds and thus have an impact
on what inflation they expect for the future.

In order to identify the causal effect of media coverage on inflation expectations, we
devise an identification strategy that aims to tackle the endogeneity in matching between
individuals and their preferred TV channels for news consumption. A major concern in this
setting is that, in a cross-sectional comparison, people expecting high or low inflation might
also choose to watch the TV channels that will match their priors, which would imply reverse
causality. To tackle such static selection effects, we use the panel feature of our new dataset

and focus on the within-individual variation in TV news coverage. A remaining concern



would be the possibility of individuals switching TV channels over time in tandem with the
change in their expectations. Although our survey shows that such channel switching is rare
from one month to another, we address these dynamic selection concerns by fixing the TV
preference over time and consistently assigning each individual to the channel they preferred
the first time they were included in the survey.

A further challenge for identification in this setting is the possibility of TV channels
catering to their viewers’ news priorities. In particular, if a channel knows the composition
of their viewer base and can observe their inflation experiences in the past, it might then be
able to anticipate the change in future expectations and adjust its news coverage accordingly.
To mitigate this concern, we control for past inflation experiences at the individual-level.
We also show that TV coverage itself is not associated with the individuals’ past inflation
experiences.

Another concern could be that due to highly polarized nature of the media and house-
holds in Turkey and the assortative matching between these two groups based on political
affiliation, they might synchronously respond to the economic propaganda of the political
party they are associated with, thus potentially creating a spurious correlation between me-
dia coverage of inflation and household inflation expectations. We address this concern by
controlling for party x time fixed effects, which helps us identify our estimates by comparing
individuals voting for the same party at the same point in time but exposed to different TV
channels.

Finally, the literature has shown the importance of inflation dynamics at the local level in
determining households’ future expectations (see D’Acunto, Malmendier, and Weber, 2023).
In case inflation expectations and the availability of TV channels differ across different
provinces, this may again lead to spurious correlations between the two phenomena. Hence,
we use province  time fixed effects in order to abstract from any type of local level confounder
that may vary over time.

Our baseline results show that more frequent media coverage of inflation increases house-
hold inflation expectations. In particular, a one standard deviation rise in coverage increases
the expectations by 9 per cent of its standard deviation in the full sample. While significant,
the estimate is somewhat modest. Yet, this baseline estimate hides quite a bit of hetero-
geneity in that it is mainly driven by neutral TV channels, for which the estimates go up by
more than a factor of three. Households who follow more neutral news sources are more re-
sponsive to inflation coverage, whereas those who rely on politically aligned media—whether
pro-government or pro-opposition—are less likely to adjust their expectations, in line with
evidence for the U.S. (Coibion, Gorodnichenko, and Weber, 2021).

These findings put a limit on the polarization of inflation expectations as the response



to inflation-related news among people who watch TV channels sitting on the opposite
ends of the political spectrum seems to be minimal. However, it is not clear whether this
non response arises because such people have very strong (perhaps ideological) priors so
that news in general cannot change their minds or because these people are aware of the
ideological biases across different TV channels and thus internalize such biased news coverage
in responding to what they see in these channels (or both). To disentangle between these
two mechanisms, we are currently in the process of conducting a randomized control trial
(RCT) which contains an information provision experiment embedded within a survey. The
experimental design will first measure the strength of respondents’ priors and then expose
them to curated inflation news treatments that vary both in tone (positive vs. negative)
and in perceived source (pro-government, opposition-affiliated, and neutral outlets). By
measuring the sensitivity of inflation expectations to these randomly assigned treatments
and conditioning the causal estimates on the strength of priors, we aim to quantify both of
these mechanisms in the same experimental setting.

In future work, we will also apply natural language processing (NLP) techniques to our
dataset of prime-time news transcripts to classify the tone of coverage—whether inflation
news is framed optimistically or pessimistically—and to assess how narrative framing aligns
with pro-government or opposition-leaning editorial lines. This analysis will enable us to
examine whether partisan media systematically report economic developments in ways that
reinforce political messaging.

While existing research has explored the media’s role in shaping inflation expectations,
these studies are predominantly focused on print media, correlational in nature, and based
on advanced economies, where inflation expectations are more stable, and limited variation
makes it difficult to identify the key driving factors (Larsen, Thorsrud, and Zhulanova, 2021;
Lamla and Lein, 2014; Ryngaert, Binder, and Frank, 2025). Our study aims to bridge this gap
by utilizing newly collected household panel survey data on inflation expectations during a
high-inflation era in an emerging economy. Complementing US-based studies (e.g., Goldman,
Gupta, and Israelsen, 2024), we first illustrate the political polarization of inflation-related
news coverage across major TV channels and show how it leads to polarized news consump-
tion in the society due to the assortative matching between viewers and TV channels based
on political affiliation. More importantly, by using a novel identification strategy—thanks to
the panel feature of our new survey—and exploiting daily prime-time news videos/transcripts
web-scraped from publicly available sources, we are the first to find that inflation coverage
in prime-time TV news has a positive causal effect on individuals’ inflation expectations.

Our study makes several contributions at different levels. From a practitioner’s perspec-

tive, these findings carry important policy and media implications, indicating that more



frequent and accurate reporting on inflation can shape consumer expectations, particularly
among viewers of less politically polarized TV networks. Timely and well-structured media
coverage may serve as a tool for anchoring expectations, ensuring that households have access
to relevant and reliable economic information. From a theoretical perspective, this study ex-
amines the epidemiological foundations of the sticky information model (Carroll, 2003) within
an emerging market context, where persistently high inflation levels heighten households’
attentiveness to inflation-related news (Cavallo, Cruces, and Perez-Truglia, 2017; Weber,
Candia, Afrouzi, Ropele, Lluberas, Frache, Meyer, Kumar, Gorodnichenko, Georgarakos,
et al., 2025; Bracha and Tang, 2025; Korenok, Munro, and Chen, 2023). Unlike in advanced
economies, where inflation expectations tend to be more stable, Turkey’s high-inflation envi-
ronment presents a unique opportunity to evaluate whether households efficiently integrate

new economic information into their expectations.
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Number of inflation words in prime-time TV news (2024m1 - 2024m12)
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Household inflation expectations by 2023 vote (2024m1 - 2024m12)
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Fig. 3. Household inflation expectations by 2023 vote (2024m1 - 2024m12).
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Household inflation expectations by 2023 vote and TV channel (2024m1 - 2024m12)
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Fig. 5. Household inflation expectations by 2023 vote and TV channel (2024m1
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10



‘we[qoad uoryesypuepy ‘9 ‘Sig

**sjauueyod AL 03
paugisse AjlluopuUel a1am
S]enpIAIpuUl JI jesned

a2q pijnom uosiiedwod
]EU011098-SS0.1D)

g uosiad

W
o
o

Vv uosiad

@
%001

11



‘A897ea)s uoryedyrjuapy ) "Siq

aouaiajeid A @1ue Xa Aq paxl) :S]08)8 L0IJ08)as JIWBUAG

S108449-Ppaxiy |enpIAIpUl AQ PeqIOSqe :S10848 U0/108)8s JEIS

‘Jauueyd awes ayl Suiyoiem TOSTad SWES ay) 10} 98BI9A0D UOIIB)JUI Ul UOIIBLIBA

soIas-aw} 9y Suilo)dxa ‘snyi suojle1oadxa uj uoneleA UO SND0J 9M :Uu0|IN10S

Oo. Oo.
v uosiad v Uosiad

® ®
é %001
aunf Rep

12



‘suorje)dodxs] UoIjepgu] pue SMON AL SWI-OWILIJ UO UOIJePU] JO SUOIJUDA :T 9[qv],

SHe'8 ¥79°8 881°6 881°6 €5T°6 L8] suoneAlesqQ
SOA ON ON ON ON ON SH{ SWI], X JUIA0I]
Sax SOK ON ON ON ON S 2w x Ayed
ON ON SaA ON ON ON SH swi],
oA SO SO A SOA ON ON SHA [enplAlpul
Sax SOK SO X SO Sax ON S[OIJUOD [BNPIAIPU]

[¥85°0] [6L5°0] [eTs o] (#9101 [99¢°0] [1s€0]
#%%965°1 #xx8LL'T #xCST'1 | xxxL8L'T *xx0S0°¢ AL U0 SUOTIU3A] uonefjuy
uonedadxy uonepadxyg uonepadxy uoneadxy  uonepadxy  uoneydadxqg
uonepuy uone[yuy uonejuy uone[Fu[ uonejuy uoneuy & dwoonQ
9) (©) () (€) (@ (1)

*Su0Ne}IdX UONB[JU] PUE SMAIN A I dWIN-dWLIJ U0 UOIJB[JU] JO SUONIUAIA ] J[qe

13



‘sooualIadXy] uoljepyuy jsed °SA suorje1dodxr uorjepgu] pue sMaN A.J, @WI}-0WILIJ U0 UOIJRJUT JO SUOTIUSIA g 9[qR],

0798 160°6 661°8 PPo°8 8698 881°6 sSuoneAIasqQ
SOA SaA ON ON ON ON SH 2WI], X 90UIA0I]
sax sax SO X Sax ON ON ST AWl X AJed
oN oON N ON Sax Sa X ST oW,
Sax Sax SO X Sax Sax Sax ST.] [ENPIATPU]
Sox Sox SO X Sax Sax SOX S[OIJUO0D [ENPIATPU]

[sss0] [¥850] l6L5°0] [6L5°0] [915°0] [€zs0]
9000 #%x 9051 L1T0- wk8LL | 0810 wxxCST1 AL U0 SUOnuapy uonepjup
2ouauadxy uoneadxyg ouauadxyg uonedadxyg souauadxy — uoneldedxyg
uonepuy 1sed uotnegu[ uone[Ju] IS uoneFuy uonepuy )Ised  UONRPUT & 2WwoonQ
() ©) (2] (€) (4] ()]

*SIUALIdIAXT uonB[uU ISBJ “SA SUONE)IAXT UOPEPUT PUB SMIN A [, QW-IWLIJ U0 UOLJE[JU] JO SHONUIA :Z [ L

14



*(eouarrodxa
uorjepur jsed 10j SUI[[0IJU0))) SUOIIe)I2dX UOIJRPU] PUR SMAN A.J, @WI}-0WILIJ U0 UOIJePU] JO SUOIJUSIA € O[(R],

9€99 €IL9 TET'L TETL LTT'L LYS6 SUONBAI2SqQ
SO X ON ON ON ON ON SH.] QUIL], X 20UTA0IJ
SO X Sox ON ON ON ON ST oWl ] X Ajed
ON ON SoA ON ON ON ST swI],
SOX SOX SOX SOX ON ON ST [enpIAIpU]
SOX SOX SOA SOX SOK ON S[OIU0D [eNPIAIPU]
[¥z0°0] [szo0] [szo0] [sz00] [0zo0] [L10°0]
*+x£€S°0 +%%x9€5°0 *#%xLES0 *x:P€S°0 ++%869°0 #8690  douduadxy uonepuy ised
[08t°0] [00s°0] [¥ep0] [eot 0] vtz ol lo1Z°0]
#0071 wxx TP £0S8°0 $$9°0 +4%6EE" | ##x780°T AL UO SUONUIJA uonepjuy
uonedadxy uoneadxg uonepadxy uoneadxy uoneadxy  uoneydadxyg
uonejuy uoneuy uonepjuy uonepjuy uonepuy uonepjuy & 2WodnQ
9 (9] (¥) (€) (@ (1

(dduarradxa uonepgur
ised 103 Surjorjuo))) suonedIdXF UONEBJU] PUE SMIN A [ dW-IWLIJ U0 UON)B[JU] JO SUONUIA € J[qe [

15



‘(edAy [puueyd Aq) suoljejoadxy] UOIJRPU] PUR SMAN A.J 9WI}-oWILIJ UO UOIJRJU] JO SUOIIUSIA :F 9[qR],

SpS' 160°6 881°6 SUONEBAIISqQ
muxﬁ OZ OZ mm.m GHE.H X ooﬂw\fohnm
S9A So A ON SHA QE_.H X %tmm
ON ON SOA sgq owi],
SaX SOX SO X SH [enpIAIpU]
Sa A So A So A wﬂobﬁoo _.Q..ﬁgmﬁc.—

[9¥9°0] [06S0] [s¥S 0]
«LVT'1 61L°0 L3880 [ouueyd u,ddQ X SUONUIA uone[u]
[659°1] [8L5°1] [€Ls1]
#%%690°S #%%99S 1 wxx167°S [oUUEYD [EINAN X SUOTUIJA] UONR[JU]
[€90°2] [bz6'1] [P16°1]
7681 1T 086'C [oUURYD },A00) X SUOHUIA UONE[JU]
uone)dadxy uoneadxy uoneadxy
:oﬁmﬁcm :O_E.Esm co_uﬁ_msm * woan)
(€) (2 (1)

*(adX) jouueyd £q) suone)dadx UONEPUT PUE SMAIN A [, QW-IWILIJ U0 UOHB[JU JO SUOJUIA] :p QB L

16



‘(edAy [puueyd Aq) suoljeroadxy uoljyepgu] fiupulg pue smaN A J, SWI}-0WIIJ UO UOIJRPJUJ JO SUOIJUSJA :G 9[(e],

£20°6 965°6 L89°6 SUONBAISSqQ
S ON ON SH QWI]J, X 20UIAO0L]
m&? mo? OZ mmm oa_rﬁ X gm
ON ON SO X S aui],
SO SO SO Sq [enpIAIpu]
Sa W So F So V mﬁobﬁoo ﬁmzﬁfwwﬁa
[98t+°0] [o1t0] [zev ol
69€°0 01€°0 101°0 [ouueyd u ddQ x suonuay uone[yuy
l6€0°1] [¥L6°0] [z80°1]
*x%06V'€ *%%S80°€ #%%x086'€ [oUURYD [EONAN X SUOIIUIJA UOLR[JU]
(9L 1] [zbetl [s6T1]
ISt'1 968°T ILT'T [SUUEBYD },A0D) X SUOTIUSJA] UOTIB[JU]
(Areurq) (Areurq) (Areurq)
uoneydadxy uonedadxy uonjeydadxy
uonejuy uonejuy uoneyuy & dWoNn)
(€) (@ (1)

*(ad4) Puueyd £q) suoneydadxy uonepguy Civurg pue SMIN A L dWN-IWLIJ U0 UOB[JU] JO SHONUDJA] :S J[qE L

17



‘(ed£y £yred pue [puueyd Aq) suorje1dadxy UOIJRPJU] PUR SMON A.J, @WI}-9WLIJ UO UOIJRPU] JO SUOIJUSIA 9 O[(R],

18

€706 £20°6 3116 SPS'8 SPS' vr9°8 SUONEAISSqQO
SO ON ON SRR ON ON SH SWIL], X QUIAOL]
SOA SOA ON SIA SAA ON s awi ], X Aeg
ON ON Sa X ON ON Sax S auuL],
Sa X Sax Sax SaL Sa Sa SH [enpIAIpUL
sax Sa L Sox Sax sax sax S[ONUOD TENPIAIPU
[165°0] [zst 0] [v6t0] [£9.70] [zoL 0] [629°0]
960 627’0 #50'0 91’1 ¥8L°0 100°1 £T0ZNOALVUOL X [auueyd u,ddp X suonuspy uone[yu
[18L0] [892°0] [ggL 0] [oo1°1] [ist71] [ezi1]
v0Z'0 PEE0 060°0- 9L9°0 8560 759°0 £T0TAN0AJHV X [ouueyd u dd X SUONUIA uone[yuy
[ser 1] [g0¢1] [69+°1] [sg1°2] [8s0°z] [€66°1]
*++ETF'E *xE6L°T +xx90TF *TS9°E S¥6'T ++0€TY  £TOTAIOAJIYUOU X [SUURYD [ENNAN X SUONUAJA UOHR[FU]
[Tl [8s+1] [6ts1] [g95°2] lesszl [e1577]
*x799°€ sk STE Y #xx80E #xx608'L #xx019'8 *knSHS'S £Z0TAI0AIIV X [PUUEYD [ENUIN X SUOHUIJA UOHE[FU]
l6Lz€] [Toz¢€] [61¢°¢€] [8sz+] [L11+] [¢8¢+]
€667 PrLE 001'T S00°¢ 1€0°1 T19°0- £T0TAIOAIN YUOU X [SUURYD },AOL) X SUOUSJA UOLJE[FU]
(LEs 1] [zse'1] [9ze1] [ogez] [r1272] [901°2]
0800~ 1€t 7160 90L'1 T61°€ ++S1TY £T0TRI0AJHV X [SULBYD 1,A0D) X SUONUSJA] UOTIR[JU]
(A1eurq) (A1euq) (Aremq) (snonupuos)  (snonupuod)  (snonuryuod)

uoneadxg uonepadxg uwonepadxg Twonepodxg uonepodxyg uwonepadxyg
uoneul uoneul uoneuL uone[jul uonepul uoneul
© (s) ¥) (€) @ (M
*(ad£y Kyaed pue puueyd Aq) suone)dadxy UOHEJU] PUE SMAIN A [ QWI-IULIJ U0 UONE[JU JO SUOIUIA] 19 J[qEL

€ SwoNnQ




TV channel Number of daily news subtitles

ATV / A Haber 418
Fox TV - Now TV 365
Haber Tiirk 353
Halk TV 63
Kanal 7 103
Kanal D 159
KRT 226
Show TV 358
Star TV 363
TRT 104
SZC TV 361
TV100 268
TOTAL 3141

Table 7: Number of daily news subtitles for major TV channels in Turkey.
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