A Social Campaign to Spread Awareness About Domestic Violence:
Addressing the Shadow Pandemic

Context

COVID-19 s currently the single most pressing public health concern worldwide. The Government
of Bangladesh has declared a national holiday since March 26 and employed law-enforcement
agencies to impose strict social distancing across the country. Unlike many developed countries,
social distancing and work closures can push millions of people to starvation in countries like
Bangladesh — confronting a trade-off between life and livelihood. Unlike any other time,
economic and health uncertainties coupled with the shift in the household dynamics (where
many men are now staying at home) result in increased domestic violencel. In Bangladesh, most
cases of violence against women remain unreported?, affecting their physical, psychological, and
economic wellbeing.

Ironically, the public health safety measures — designed to protect people from COVID-19 — are
exposing women to a heightened risk of domestic violence®. Many developed countries have
reported a dramatic spike in violence against women during the time of the pandemic. For
instance, countries like Argentina, Canada, France, Germany, Spain, UK, and USA have flagged
increasing reports of domestic violence against women during the first two months of the
lockdown*.

Intimate partner violence (IPV) or domestic violence — the shadow pandemic — has physical,
emotional, and economic costs that are likely to be exacerbated during the time of the lockdown.
Existing research suggests that persuasion through social campaigns could impact the behavior
of IPV perpetrators and ability of victims to resist abusive behavior of their partners®. Especially,
interventions focused on promoting problem-solving behavior and changing self-perception have
proven to be beneficial for physical and mental health of women experiencing violence®.

Unlike the extensive public health campaigns, little to no measures were taken to record or
address the extent of domestic violence in Bangladesh during the pandemic. Engaging influential
stakeholders (such as celebrities) to endorse healthy behaviors among fe/male social media
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users, who in turn can build awareness among their friends, family, and neighbors, is one of the
ways forward’. Especially, Facebook has between 25 to 30 million users in Bangladesh?®. It is,
therefore, pertinent to design and promote information campaigns over Facebook, a powerful
platform to reach and engage a large section of the population, to address domestic violence
against women. To complement the current digital initiatives by the government (such as
www.corona.gov.bd), this research targets the population with access to Facebook for educating
both men and women on domestic violence, a serious public health concern.

Research questions

1. How widespread is domestic violence in Bangladesh during the lockdown?

Does an audio-visual information campaign affect knowledge of domestic violence?

3. Does the gender of the message-carrier and respondent matter in terms of knowledge
generation and diffusion?

N

Research design

The research is focused on knowledge acquisition through information sharing on Facebook.

T1: Video message by a female celebrity on domestic violence followed by a
knowledge assessment quiz and a survey.

T2: Video message by a male celebrity on domestic violence followed by a
knowledge assessment quiz and a survey.

Control (C): | knowledge assessment quiz and a survey.

The video messages will focus on (a) what constitutes of domestic violence and its different types;
(b) benefits of abstaining from violence, (c) information on behavioral strategies and existing help
available to victims of violence (especially for women). All respondents will be encouraged to
share the messages with their friends and family members. There will be equal numbers of male
and female respondents in each arm. Special attention will be paid to the employment status of
both perpetrators and victims of domestic violence.
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Major outcomes:

We will measure the incidence and knowledge of domestic violence. In addition, we will track
knowledge diffusion rate.

Comparing the treatment arms (T1 and T2) with C will demonstrate the effects of the audio-
visual information campaign on knowledge acquisition and diffusion rate concerning domestic
violence. Comparing T1 with T2 will show the gender effect of the message carrier.

(Males in T1 -Males in T2) — (Females in T1 -Females in T2) will show how differently men
respond to the gender of the message carrier compared to females.

Implementation

We will boost the campaign’s webpage (containing videos and quizzes) via Facebook webpage in
different districts of Bangladesh. All 64 districts will be randomly assigned into one of the
treatment arms. There will be a total of 30,000 respondents (10,000 in each arm). We will use
Facebook to promote our website through their advertising platform, which will allow for the
audio-visual message to reach our target audience. The target audience will consist of females
and males between the ages of 20-55.

Timeline:
The research will take place in June 2020.
Collaboration:

We will be primarily collaborating with a2i for dissemination of video messages. We will be
working with Innovations for Poverty Action (IPA) in Bangladesh for support with data
collection and cleaning. An information technology (IT) firm will assist with tracking the
diffusion of video over Facebook. In addition, a media partner will assist in video making. We
will be consulting experts at BRAC and icddr,b, as well as faculty members at Yale University
and Harvard University concerning the latest research on domestic violence and related
content of the message.



Budget breakdown

Items Amount (USD)
Facebook boosting 7,000
Video making and editing support 5,000
Data management (Innovations for Poverty Ac 5,000
One research assistant 2,000

Total 19,000
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