
Market Structure and Innovation – What Do We Know? 



I. Introduction 



II. Economic theory of market structure and innovation 



A. Incentives to innovate with exclusive property rights 
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B. R&D Incentives Without Exclusive Property Rights  
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Other Theories and Extensions 

















III. Empirical Studies of R&D 



























IV. Concluding Remarks 
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Appendix 1.  Example of a market in which the incentive to invest in R&D is greater 
for monopoly than for a competitive firm. 
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