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POWER IN SPORTS

HESE NINE POWER BROKERS INFLUENCE THEIR SPORTS IN
AYS YOU'VE NEVER HEARD ABOUT. UNTIL NOW
PHOTOGRAPHS BY SIAN KENNEDY
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FIN-IT MAK

DENMIS POPPE

When Bob Steops |5 angry about 3 blown call or upset aboat a
bl assignment, he doesn’t call Myles Brand, He calls Poppe.
the HCA&S managing director for football and baseball. The
three-decade NCAA wet oversees both officiating and
champsonship series for football and bassball, and he makes
it his business to know every college head coach AD and
assistant eguipment manager in the country. He knows how ta
glad-hand the pols, toc. The 53-year-old Poppe has owerseen
the College World Series since its days in obsourity. Mow that
it's gone prime time, he's beanin talks with the city of Omaha
ta build the popular event fancy new digs,

HARK OF INELUENER For better or worse, Poppe helped being
bath the BCS and instant replay to college football

TOP COF

DAVID HOOTS

Az akidin Winstan-
Salem, N.C., Hoots
warked at the local
racetrack. These days, as
MASCAR's managing
event director, he is the
undisputed lord of all on
Amarica's race days. His

‘When Ecomes to

day begins a cauple of what will and won't L0
iy on RASLAR
:our: befora the green racn days, Hogte' JUSTIN WOLFERS
lag, when he gathers wataril i Lirve The burgeoning field of sports ecomomics is revealing sports’

every driver and crew
chief for & prevace
meeting and lays down
the ground rules for the day {issues like cautions and pit road speeds are
different at every track ). Then Hoots, 52, heads up to the race contraol box. Armed
with two walkie-takdes, he manitors nearly every facet of a NASCAR awent:
ordering caution flags and hlack flags, assessing pit road peralties, and, when
necessary, reviewing instant replay to settle disputes, Even befora engines start
running Hoots' word is law,

HARK OF INFLUEMCE “Hools runs everything that happens wntil we go home! says
Jeff Gordon “And he must have 10 sets of eyes. because he doesn’t miss a thing”

dark side Just ask Justin Walfers, the Penn sconamist and
provocateur. Before getting his Ph.D.from Marvard in 2000,
the 34-year-old prof worked as a bockie's runner in his native
Australia Mow he's teaching & class in Behawioral Economics
and Prediction and Sports Betting Markets at Pennand
ruffling plenty of feathers with two recent studies, The first,
from 2006, used statistical patterns to purportedly uncaver
point shaving in D1 hoops. The second, pubfished in June.
claimed racial bias by NBA refs.

HARK DF INFLUEMCE When The New York Times profiled
‘Wolfer's study on MBA refs, David Stem trashed it as™a bum
rap” Several prominent econcmists came to 'Wolfers' defense.
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WARREN LEGARIE
‘When an MBA franchise is
looking far a new coach or
GM=—ar both—you're likely
tosee LeGarie's name pop
up. The guy reps almost a
dozen Adist coaches and
front office personrel
{likoe the Huggets' George
Earland Grizalies GM
Chris Wallace]. He was
also one of the firse
agents 1o land lucratie
Euro deals far fringe-HEA
talents in the 1 550s. But
his cromming achievement
is founding the four-year-
old Lac Vegas Summer
League, a two-week event
towhich nearly evary
MBA team ships its best
young players. And where
the talent goes, the suits
follow. Every GM, coach
and scout spends time
inVegas during the
summar now. And those
trolling far jabks might
find an agent.

HMARK OF INFLLIENCE The
V5L is so successful
that, this year, the MEA
became an irmestor.

FOR AN

EVEN BIGGER
POWER GRAB,
GO TO ESPN.COM

IS5 AM MAKFR

Clarkson makes a living,
turning talented trens into
MFL-calibar stars.

STEVE CLARKSON

loe Maontana entrusts both of his high
school age sans to Clarkson's hutelage.
So did Jim Clausen, fathar to thres DL
(iBs, whao has called Clarksan®a drpam
maker.’ The 45-pear-old Clarkson
learmed the QB irade while starting for

lack Elway at San Jose State inthe
19805, After a brigf CFL stint. the LA
native returned home o tubor kids on
signal-calling basics. Two decades later,
he's built himself a wha's-who roster of
chents=HBen Roethlisberger. Matt
Leinart. LF. Losman, Johin Beck and,
mest recently, limmy Clausen—each of
wham came fo him in ther teans

looking for an edge, This seasan, four of
Clarkson's ex-students will be D1
starters, and this summer he tutored
2008 vap high schoal 08 prospect,
Terrelle Pryor

HARK DF INFLUEMCE Clarkson commands
23K plus trevel expenses for a private
talent evaluation, and an additionsl

1K or more per four-hour session,

MOOTH

IKE NO OTHER.

DRNT Gooittieh & Mawcstle impartars, Co., San Ealssd, C4
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DE&LHAEER

BOB LAMONTE

“Before we gotinvolved, coaches were
making 5300,00" says LaMaonte. "Mew
theyre making %3 mil kan” But the
agent doesn't just fill his coaching
clients’ coffers. He also brokers deals
that gi va thiem the kind of control
maost coaches dream about, The
EB2-yaar-old agent's roster boasts
Charlie Weis and an army of A-list

NF L coordinators—Mike Manz, Mioe
Singletary. Jim Mora Jr. and Mike
Sherman among them. But it's head
guys such as Mike Holmgren. Jahn
Gruden, Andy Reid, Brad Childress,
kahn Fox and Mike Nolan who make
LaMorts one of the lnngun'i most
influantial insiders. The contracts he
brokered for Holmgren in Seattle.
FReid in Philly and Sherman during his
run with the Pack set anew gold
standard, combining multimillian
dollar compensation with
unprecedented frant office controdl.
HARK OF IWFLUBHCE For the 2007
seasan, LaMonte's head-coaching
clients will rake in somewhere rorth of
536 million in contract maoney

ARCHITECT

JANET MARIE SMITH

As the senior VP of dewelopment and planning for the Red Sox, Smith
isin charge of Ferway Park’s rencvations. Dwer the past five years,
she has owerseen vast improvements in the fan experience at one of
baseball's aldest and most avercrowded ballparks, Whith expanded
cancourses, less congestion and additional seats perched above the
Green Monster, Fenway has retained its 35 year-old charm while
adapting tomodern demands for more space and amenities. it's the
sama approach that Smith wsed with Atlanta's Turner Field and before
that, Baltimore's Camden Yards, twn refra parfks that proved a fan-
friendly stadium can enliven a city's dormant urban canter.

MARK OF INFLUEWCE Since Camden Yards cpened in 1992, a dazen
throwback ballparks hawve helped revitalize uban areas.

HORKET MaN

STEVE GREENBERG

The san of Hall of Famer Hank Greenberg lasted a few years in the
minars after graduating from Yalein 1970, He Llater became a player
agent, negatisting baseball’s first-ever weight-related incentive clause
for Bill Madlock in 1%E61. From 1990 to 1953, Greenberg rose to
praminerce as the deputy commissicner of Major League Basebal | and
the righthand man ta then-commish Fay Vincent. These days, as part of
the Mew York City investment firm Allen & Ca, the 53-year-old is
whom major league cwners call when they need advice onselling a
franchise, He recently brokered the sales of the Braves, Brewers and
Reds and helped the Mets negotiate maming rights for their nes
stadium, Citi Field.

MARE OF INFLUERCE In 1955, Greenberg cofounded the Classic Sports
Hetwork. which wes bought by ESPN and renamed ESFH Classic. Eight
years later he founded CSTV, which was sold to CBSin 2006

HAISTRO OF METAL

WADE LILES

Im the days l.pading upto a PGA Tour evant, you'll find Liles
camped out nearky i hisspartan TaylorMade equipment
trailer quietly tweaking and building drivers for TaylorMade's
B0 touring prod, imncluding John Daly. Sergie Gareia, Seett
Werplank and lustin Rose. Millions of dollarsin prize maney
ride on each pro’s comfort with his club. so Liles is in heavy
demand. He balances
a club's welght
distribution with
individual prafarence
[he stores each pro's
likes and dislices in &
laptop) and can
canstruct an enticely
new driver in less
than 10 minutes. His
handiwork helped
power Garci and
Werplank to top-five
finishes at last
manth's Tour
championship.

MARE OF INFLUENCE
Eschewing their own
sponsor fechricians,
non-TaykarMade pros
Mayal tha hawve hwn.km;?wn I:.r.h
biggast names sneak by Liles trailar
in el st imsearch of & club
tufE g




